These people do make house calls and busmess is good

Time constraints,
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As time becomes an increas:

E&tm commexdity, 2 number of |8

inesses are going mobde — tak-
ing their services on the road to
makz house calls.

In-hame service providers will
do just about anything: fix a com-

er nhiem. siring up Christmas
]Eh a foot or sharpen rusty

In r'xe Seattle area. residents can
hire a plant expert wiho makes hor-
ticultural house calls, coming o
homes to help prune a plant or
perk up a lawn,

As conclerge medicine takes off

~ patients pay extra for 24-hour
care and extra attention — doctors
are making house calls , &ATV-
ing at patients’ doars with portable
Hetay machines.

In 2002, Best Buy purchased the
Geek quad. specialists who help
with computer-related issues, Now
available at all Best Buy stores, the
specialists will come fo a custom-
er’s home o do such tasks as set-
dl:%up awireless home network or

hgwuhac uter crash
r::glhew?o

%c;l dnn hm to,” says Kevin
hett, 2 sman with Best
Buy. *People ke the convenience of

an agent coming to the home. They  thons

ﬁt one-on-one service in the
me”

Services meeting needs

The emphasis on in-home ser-
“"‘T’sﬁ"mw.a"’“""iﬁ““ i
» Time: ericans ane
more willing to pay for services that
will alleviate stress and cut down
on errand running: Combined
weekly work hours for dual-earn-
Ing couples with children rose 10
hours a week, from &1 hours in
1977 to 91 hours in 2002, acmd-
New York-

At your service: Tim Love of Love’s Sharpening in Edwards, Miss., sharpens some pet-grooming shears outside a Petsmart store in Jackson.
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hk Immuch according to a sur-
vey of the hm.lnl consumer market
by Mew York-based communica-
Euro RSCG World-
wide. The higher the income brack- v
et the more likely people were to

» [t's abso the result of an aging
K:g{:hmn Dentists, doctors, even
al-services providers are try-
smdlemmﬁndrme
w leave rhe mThe

ar -

:mscd from WZNJ mﬂlm in 1990

") w ment :ﬂ‘ﬁ-
grams, health care policies and
consumers, there is demand for the

notion of mfmg m place,” says

Robert . 3 spokesman w:th
the Nenndrla Va-based Ameri-
can Society of Consultant Pharma-
cm}'\-!uepeo e will be at home
alone and at risk, so there will be
grurr demand for {in-home ser-

- .lnd then there is the luxury
factor. Consumers will pay to be
pampered in their homes, Today"
roster of in-home services mcludes
private chefs who will drop off pre-
pared meals that need only o be
microwaved before dinner, and pet-
waste-removal services that will
feném- dog droppings from the
yar

Consider one growing service:
I'{ﬁrues that provide resudential

demran. In Omaha, Cre-
ative ecarating festoons lights and
other hobday displays at several
hundred homes and businesses

snsm This year, they
pu: up

for the ex-
rennr of.l home md |prices in-
clude a one-time of for suc
equipment as lights. They also

come and remove all displays at the
emsf! the season. ; 2

“Business is growing. It's out of
control.” owner Brad Finkle says.
‘l’fnfh see what their neighbors
are and say, "We better hire
someby Th:f: rying to keep
up with t

And L‘\.smm ..hm{mb based in
Alexandria, La., had a client who
spent $18,000 this Christmas to
have her home decorated — inside
e i e
company strung 15
from the roofline.

'These trees have become more
of a decorator item than a famdy
tradition. and that's part of the

trend.” says Tom Petrus, who runs

the company with his wife, Emma.  door-to-

“It's expioding. We literally have to
turn business away ™

Growing businesses

Many providers of these in-
home services say business s

whe will make home visits part
of her horticultural house-call busi-
ness. Every house-call client re-
ceives a packet filled with garden-
ing tips and handouts. The cost for
the service is $75 an hour within
the greater Seattls area, with a
515-per-hour :hirse for travel
calls outside of Seattle.

“1 made as much doing house
calls as design. It's growing. and
we're expanding the house calls,”
says MCM nsey, a co-founder. “It's

.kr stump the expert. We carry
reference and resource material in
our cars. It can be insect problems,
how to plant something.”

Many clients who use such ser-
vices tout the timesaving benefits

s Kristina Murti of Seattle, a
herticultural house-call chent who
o help her des:

“She showed us where
tfmpiarﬂs.’lﬂl]dgu It was great.
I've recommended her to several
friends.”

Services multiplying

Mhud the r}rpesmlis?mes offered
are exp. fom yoga in-
structors who offer in-home ses-
w;: o mﬂumm who offer
“Consumers value hm.sc caJIs for
n-m: reasons: convenience and cer-

says Bruce Judson, author

orl’a It Alone! The Secret o Building

@ Successful Business on Your Own
“Some of the best new businesses
are created when entrepreneurs
see an enmet need for a senvice.”
> AL Love's S ng in Ed-
wards, Miss., owner Tim Love runs
a mobike service. He makes house
calls to sharpen such muls as sns
t can get
mﬁg The service hurloemmz ID
the 18005, when sharpening se
vices were routinely pmvjded
is a per-iem
e and a SEi travel '?:'l
“Every year, | see a 10% increase
(in business),” Love

Fla, offers 24-hour medical hiouse-

. call services. Some insurers will

cover the cost.

» AtHerz Flrmﬁ %l:dm Far-
mington, Conn., Raton,
Fla,, financial house calls are made
for an aflent cliencele. Discussions
may focus on such topics 2 estare
planning to acquiring insurance

“We will meet vith clents all
o\%)u;e!wnm Vice President
Ran 2
meet them at |ryir§um}‘lmdi.
you do that.



